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Executive Summary  
 
This deliverable presents the work undertaken for the construction and design of the Live Value-ÃÈÁÉÎ 3ÔÁËÅÈÏÌÄÅÒÓȭ 
&ÏÒÕÍ ×ÅÂÓÉÔÅ ÁÓ ÐÁÒÔ ÏÆ ÔÈÅ 4ÁÓË ρπȢς Ȱ#ÏÍÍÕÎÉÃÁÔÉÏÎȟ $ÉÓÓÅÍÉÎÁÔÉÏÎ ÁÎÄ #ÁÐÁÃÉÔÙ "ÕÉÌÄÉÎÇ ȱ ÏÆ ÔÈÅ 7ÏÒË 0ÁÃËÁÇÅ ρπ 
Ȱ#ÏÍÍÕÎÉÃÁÔÉÏÎȟ $ÉÓÓÅÍÉÎÁÔÉÏÎ ÁÎÄ #ÁÐÁÃÉÔÙ "ÕÉÌÄÉÎÇȱȢ 
 
The BioValue Forum website, which is one of the most important platforms of the project, is used for research and 
analysis, which can be achieved by involving different stakeholders in different directions of the platform. 
 
Members of the Forum will be in charge of assessing research-based information regarding the value chains (from sub-
ÔÁÓË ψȢυȢρɊȢ 4ÈÉÓ ÉÎÆÏÒÍÁÔÉÏÎ ×ÉÌÌ ÂÅ ÕÓÅÄ ÔÏ ÒÅÃÅÉÖÅ ÔÈÅ ÓÔÁËÅÈÏÌÄÅÒÓ ȭÆÅÅÄÂÁÃË ÁÎÄ ÔÏ ÃÏÍÐÌÅÔÅ ÔÈÅ ÓÅÔ ÏÆ ÎÏÒÍÁÔÉÖÅ ÁÃÔÓȢ 
 
The project website is publicly accessible since M6 (March 2022). 
 
The functionality of the forum website adapts to the needs of each member of the value chain and gives them the 
opportunity to engage in a discussion of interest to them, to participate in polls. Forum members will also have the 
opportunity to communicate in person with other members. 
 
The aim of the interaction and communication with the value chain players is to i) Introduce the BIOVALUE tool, its 
benefits and opportunities for further improvement; ii) Collect opinions and views on the BIOVALUE tool; iii) Give 
recommendations to the owner / creator of the BIOVALUE tool to improve it. The Forum Website is a powerful tool to 
help you achieve these goals. 
 
The website is distinguished by a simple registration form, ease of navigation and the ability to create a personal profile 
for users. 
 
The forum website is easily linked to the main project website, this factor creates an even greater opportunity for 
stakeholder engagement. 
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1. Introduction  

!ÃÃÏÒÄÉÎÇ ÔÏ $ÅÌÉÖÅÒÁÂÌÅ ρπȢςȢ '&! ÐÒÅÐÁÒÅÄ ,ÉÖÅ 6ÁÌÕÅ ÃÈÁÉÎ 3ÔÁËÅÈÏÌÄÅÒÓ ȭ&ÏÒÕÍ ×ÅÂÓÉÔÅȢ The 
purpose of which is to increase the accessibility of communication for people involved in the value 
chain, which in turn expands research opportunities. 
 
Regarding the development of the BioValue forum website, the structure consists of the following 
items: 
 
1. Home - which follows the visual style of the project, easily and efficiently forum and its 
categories.This page makes website easier to navigate for users and stakeholders . 
2. Forum - The function of the forum is the main purpose of website. Accordingly, this function 
occupies a large place in the menu items. 
3. Community - page is divided into three sub-sections, forum members, groups, and forum activity. 
It makes the forum easier to use. 
4. My Account - This is a personal space for forum stakeholders. There are different levels of users. 
page is divided into four sub-ÓÅÃÔÉÏÎÓ ȡ Ȱ,ÏÇÉÎȱȟ Ȱ2ÅÇÉÓÔÅÒȱȟ Ȱ0ÒÏȱȟ Ȱ3ÅÔÔÉÎÇÓȱ 
5. Membership - 4ÈÅ Ȱ-ÅÍÂÅÒÓÈÉÐȱ ÆÕÎÃÔÉÏÎ ÃÏÍÂÉÎÅÓ φ ÓÕÂ- categories of the menu displayed in the 
ÐÒÏÆÉÌÅ ÁÆÔÅÒ ÁÕÔÈÅÎÔÉÆÉÃÁÔÉÏÎȢ 4ÈÅ Ȱ-ÅÍÂÅÒÓÈÉÐȱ ÆÅÁÔÕÒÅ ÉÎÔÅÇÒÁÔÅÓȡ ͼ&ÏÒÕÍͼȟ ͼ!ÃÔÉÖÉÔÉÅÓͼȟ ͼ)ÎÆÏͼȟ 
"Friends", "Groups","Bookmarks". 
 
Live Value Chain Stakeholder´s Forum facilitating knowledge exchange and interaction amongst the 
core stakeholders of BioValue. 
 
 

2.Forum Website  

The BioValue Forum website has been developed using WordPress which is a free and open-source 
content management system (CMS) written in PHP and paired with a MySQL database. The website 
has been launched under https://biovalue-forum.com. 
The main target via this Forum is to facilitate networking  knowledge exchange and interaction 
amongst the core stakeholders of BioValue. 
 
Members of the Forum will be in charge of assessing research-based information regarding the value 
chains. This information will be used to receive ÔÈÅ ÓÔÁËÅÈÏÌÄÅÒÓ ȭÆÅÅÄÂÁÃË ÁÎÄ ÔÏ ÃÏÍÐÌÅÔÅ ÔÈÅ ÓÅÔ ÏÆ 
normative scenarios for each value chain segment. It should incorporate views of farmers, 
processors, wholesalers and retailers, decision-makers, and researchers. 
 
The Forum website is responsible to assess and give feedback on the applicability of the findings 
produced with the help of the BIOVALUE tool. For this purpose, website has discussions function, 
conducting polls, creating personal profiles for members, different levels of membership, public-
private dialogues with participation of all the players of the value chains. 
 
The website uses the General Data Protection Regulation (GDPR) - regulation in EU law on data 
protection and privacy in the European Union (EU) and the European Economic Area (EEA). The 
GDPR is an important component of EU privacy law and of human rights law. This cookie 
management standard is important for the proper functioning of the forum. 
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The website also has a built-in terms and conditions section that informs users of the general 
standards for using the forum. 
 
 
 
Graphical aspects: 
The graphical design of the website is in line with the overall visual identity of the project. 
!ÃÃÏÒÄÉÎÇÌÙȟ ÔÈÅ ÆÏÎÔ ÕÓÅÄ ÉÓ Ȱ$ÏÍÉÎÅȱ ×ÈÉÌÅ ÔÈÅ ÍÁÉÎ ÃÏÌÏÒ ÅÌÅÍÅÎÔÓ ÁÒÅ ÄÅÐÉÃÔÅÄ ÉÎ ÔÈÅ ÆÉÇÕÒÅ 
below: 

 
Figure 1 Color guideline for BioValue visual identity 

 
 
EU- Funding Acknowledgement  
 
In the footer of the website the EU funding acknowledgement is displayed 

 

Figure 2 Footer of Live Value-ÃÈÁÉÎ 3ÔÁËÅÈÏÌÄÅÒÓȭ &ÏÒÕÍ ×ÅÂÓÉÔÅ  
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Home section, which follows the visual style of the project, easily and efficiently presents forum and 
its categories.This page makes website easier to navigate for users and stakeholders . 
There is a project logo and navigation menu in the header of the website. 
The next section is the descriptive block of the forum, where there is also a button that will allow 
users to go to the forum page. 
Main page also contains forum categories (about the project, biovalue tool, pilot cases, value chain) 
On the footer bar, the funding from the European Union's Horizon 2020 research and innovation 
programme is acknowledged, and the project coordination's contact details are presented.  
The footer also contains the Terms and conditions of use of the website. 
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&ÉÇÕÒÅ σ Ȱ(ÏÍÅȱ ÓÅÃÔÉÏÎ 
 
 
 
 
 

 

 

2.2 Forum  
To create this section, the site uses the Wordpress content management system, the functionality of 
the forum is provided by the WordPress plugin, whose name is bbpress, which in turn is processed 
by the Buddypress - parent plugin. 
 
The Forum page is divided into three sections. 
The function of the forum is the main purpose of  website. Accordingly, this function occupies a large 
place in the menu items.  
BioValue tool, value chain and pilot cases are the forum categories. In addition, the given categories 
are displayed in the menu. The purpose of displaying forum categories in the menu and submenu is 
to simplify the navigation process. 
Two widgets placed in the right space on all pages of the forum, the first widget allows us to log in, 
while the second widget shows us the active users of the website at this time. 
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Figure 4 ȰThe Forumȱ ÓÅÃÔÉÏÎ 

 
 

 
2.2.1. BioValue tool  

"BioValue tool" is one of the categories of the forum, its subcategories are "Introduction ", 
"Technical / administrative feedback" and "Results".  
In the given categories (sections) users will have the opportunity to open topics, create 
questionnaires and engage in ongoing discussions, which they will be able to do after registration. 
The categories were defined according to the goals and objectives of the project. Registered users 
have the opportunity to subscribe to updates of this category, which they will easily see in their 
personal space. 
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Figure 5 ȰBioValue toolȱ ÓÅÃÔÉÏÎ 



 

 

Contract No. 101000499 

11 of 23 

Deliverable D10.2 

2.2.2 Value chain 

"Value chain" is one of the categories of the forum, its subcategories are " Selected underutilized 
crops  ", "Dish recipes and processed foodstuff". 
The given two categories were selected according to the following principle: in the first category, 
the topics of discussion are Selected underutilized crops - cucumber, eggplant, tomato, sonchus, 
lentil, lathyrus, buckwheat. 
 
As for the second category, the category includes Dish recipes and processed foodstuffs. The 
purpose of the category is to increase the involvement of the stakeholders of the project in the food 
direction of the selected crops, which in turn promotes their use for food purposes. That is why a 
separate topic has been opened for each culture, where forum participants will share recipes, 
dishes and their photos. 
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Figure 6 Ȱ6ÁÌÕÅ ÃÈÁÉÎȱ ÓÅÃÔÉÏÎ 

2.2.3. Pilot Cases 

BioValue's mission focuses on crop's performance improvement on the basis of agronomic, climatic, 
environmental qualitative, land management and farm management aspects. Therefore, selected 
underutilized or genetically diverse crops, will be experimentally entered in the cultivation process 
in countries and regions beyond the region where they are growing. 
 
Seven paired pilot cases are envisaged in the following countries: 
 
 
Estonia - Turkey; 
Germany-Greece; 
Norway-Italy; 
Germany-Spain; 
Norway-Turkey; 
Germany-Cyprus 
Estonia-Cyprus 
 
The next category of the forum takes into account the given principles and that is how the topics are 
distributed. Representatives of the pilot countries and not only can organize a discussion in the 
space specifically reserved for them. 
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Figure 7 Ȱ0ÉÌÏÔ #ÁÓÅÓȱ ÓÅÃÔÉÏÎ 

2.3. Community  
The purpose of the Community section on the forum website is to find communication groups, view 
and communicate with forum members, as well as view recent forum updates, which will simplify 
the process of identifying a current issue and engaging the user in it. 
 
The Community page is divided into three sections.  
The Community page is divided into three sub-ÓÅÃÔÉÏÎÓȟ Ȱ&ÏÒÕÍ ÍÅÍÂÅÒÓȱȟ Ȱ'ÒÏÕÐÓȱȟ ÁÎÄ 
Ȱ&ÏÒÕÍ ÁÃÔÉÖÉÔÙȱȢ 

2.3.1. Members 

ȰMembers directory ȱ ÁÌÌÏ×Ó ÓÔÁËÅÈÏÌÄÅÒÓ ÔÏ ÆÉÎÄ ÍÅÍÂÅÒÓ ÒÅÇÉÓÔÅÒÅÄ ÏÎ ÔÈÅ ×ÅÂÓÉÔÅȢ 7ÅÂÓÉÔÅ 
users will be able to search for a specific member with the help of simple filters and search bar. 
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Once the user is found, it is possible to view his / her personal page, add him / her to  friends list 
and start  to send personal  messages with him / her. 

 
Figure 8Ȱ-ÅÍÂÅÒÓȱ ÓÅÃÔÉÏÎ 

 2.3.2. Groups 

4ÈÅ ȰGroupsȱ ÓÅÃÔÉÏÎ ÁÌÌÏ×Ó ÕÓÅÒÓ ÏÆ ÔÈÅ ×ÅÂÓÉÔÅ ÔÏ ÊÏÉÎ ÇÒÏÕÐÓ ÏÆ ÉÎÔÅÒÅÓÔ ÔÏ ÔÈÅÍȟ ×ÈÅÒÅ ÔÈÅÙ ÃÁÎ 
have discussions. 



 

 

Contract No. 101000499 

15 of 23 

Deliverable D10.2 

 
Figure 9 Ȱ'ÒÏÕÐÓȱ ÓÅÃÔÉÏÎ 

2.3.3. Activity  

4ÈÅ ȰActivity ȱ ÓÅÃÔÉÏÎ ÁÌÌÏ×Ó ÔÈÅ ÓÔÁËÅÈÏÌÄÅÒ ÔÏ ÖÉÅ× recent forum activity. The section has an 
integrated activity filter  and a search bar,  both of them make navigation easier. 

 
Figure 10 Ȱ!ÃÔÉÖÉÔÙȱ ÓÅÃÔÉÏÎ 

 
 

2.4 My Account 
The purpose of adding the my account section to the website is the need for registration, 
authorization and creating a personal space for the user to join the forum. A stackeholder can register 
on the website in order to fully use the functionality of the forum. 
My Account page is divided into four sections. 
My Account  page is divided into four sub-ÓÅÃÔÉÏÎÓ ȡ Ȱ,ÏÇÉÎȱȟ Ȱ2ÅÇÉÓÔÅÒȱȟ Ȱ0ÒÏÆÉÌÅȱȟ Ȱ3ÅÔÔÉÎÇÓȱ 
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 2.4.1. Login  

ȰLoginȱ ÐÁÇÅ ÇÉÖÅÓ ÕÓÅÒÓ ÏÐÐÏÒÔÕÎÉÔÙ ÔÏ ÅÎÔÅÒ ÉÎÔÏ ÔÈÅÉÒ ÐÅÒÓÏÎÁÌ ÓÐÁÃÅȟ ÊÏÉÎ ÇÒÏÕÐÓȟ ÅÎÇÁÇÅ ÉÎ 
discussions, and have personal correspondence with other members. 
This section is one of the most important part of a website.  
The section has a password recovery  function and remember me . 
 
 
 
 
 
 
 
 

 

2.4.2.Register 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

 Figure 11 Ȱ,ÏÇÉÎȱ ÓÅÃÔÉÏÎ 
 
This page allows various members of the value chain to  
register on the website. Registration has required sections:  
username, email, password, name, consent to the terms  
and conditions of the site. There are also optional sections  
when registering: Value chain and Country. 
 
 
 
 
 
 
                                                                                                      Figure 12 Ȱ2ÅÇÉÓÔÅÒȱ ÓÅÃÔÉÏÎ 

 
         

2.4.3. Profile  

4ÈÅ ȰProfile ȱ ÐÁÇÅ ÉÓ ÏÎÌÙ ÁÃÃÅÓÓÉÂÌÅ ÔÏ ÁÕÔÈÏÒÉÚÅÄ ÕÓÅÒÓȢ 4ÈÅ profile page is the user's personal 
space on the website, where the Membership menu is located (according to paragraph 3.5 of the 
document table of content). 
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Figure 13 Ȱ0ÒÏÆÉÌÅȱ ÓÅÃÔÉÏÎ 

2.4.4. Settings 

4ÈÅ ȰSettingsȱ ÐÁÇÅ ÉÓ ÏÎÌÙ ÁÃÃÅÓÓÉÂÌÅ ÔÏ ÁÕÔÈÏÒÉÚÅÄ ÕÓÅÒÓȢ4ÈÅ ȰSettingsȱ ÐÁÇÅ ÁÌÌÏ×Ó ÕÓÅÒÓ ÔÏ 
change settings selected during registration. In addition, from the given section it is possible to 
change the password, upload a profile picture, upload a cover image, go to the profile section and 
log out from the account. 

 
Figure 14 Ȱ3ÅÔÔÉÎÇÓȱ ÓÅÃÔÉÏÎ 

 

2.5. Membership  
The membership section on the site is identified and activated for registered members. The section 
includes all the main tabs needed for the forum. 
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4ÈÅ ȰMembership ȱ ÆÕÎÃÔÉÏÎ ÃÏÍÂÉÎÅÓ φ ÓÕÂ-categories of the menu displayed in the profile after 
authentication. 
4ÈÅ ȰMembership ȱ ÆÅÁÔÕÒÅ ÉÎÔÅÇÒÁÔÅÓȡ ͼForum ", "Activities ", "Info ", "Friends ", 
"Groups","Bookmarks ". 

2.5.1. Forum  

After authorization, 5 sub-sections will open in the Forum section of the Profile menu. Section 
names are: Topic started, replies created, engagement, likes, subscriptions.  
Each feature connects the user to the relevant forum activity. 
Topics started:  This section will display all the topics that will be opened by the user. 
Replies created:  This section will display all the answers that the user will write to other people / 
registered persons. 
Engagements: All kinds of user engagement in the forums. 
Likes:  Users can like the forum comments that appear in this section. 
Subscriptions:  Users can subscribe topics,which they want to see in this section. 

 
Figure 15 Ȱ-ÅÍÂÅÒÓÈÉÐȱ ÓÅÃÔÉÏÎ 

 
 
 
 

2.5.2. Activity  

After authorization, 5 sub-sections open in the activity section of the profile menu. 
Personal:  This section reflects the Authorized User's recent activity (comment, post, favorite, 
ÔÏÐÉÃȭÓ ÔÁÇȟ 4ÈÅ ÈÉÓÔÏÒÙ ÏÆ ÁÄÄÉÎÇ Á ÕÓÅÒ ÔÏ Á ÆÒÉÅÎÄͻÓ ÌÉÓÔɊȢ ÁÓ ×ÅÌÌ ÁÓ ÔÈÅ ÕÓÅÒ ÓÈÏÕÌÄ ÂÅ ÁÂÌÅ ÔÏ ÐÏÓÔ 
from this section. 












